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58th & Nall One Location: Internal Medicine · Family Practice · Urgent Care

A board-certified physician is always there!
All ages accepted
We take most insurance plans
We can do minor stitches, x-rays, & lab work
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Most Accidents 
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Yes, come on in for unexpected illnesses...
· minor breaks & sprains · rashes · sore throats · ear infections · coughs
· pneumonia shots · flu shots · tetanus shots · bladder infections & more!

Urgent Care - 
Right in Your Neighborhood!
Urgent Care - 
Right in Your Neighborhood!

Luckily, We’re 
Open After Hours!
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DREAMS! How often did you tell 
your mom/dad that your dream was to 
become an actor, doctor, baseball player, 
or even president of the United States?

As a child, one of my dreams was to 
become an attorney just like my father. 
However, after enrolling in my first law 
class and discovering that I was the only 
female in a room of 50 young men, that 
dream suddenly went out the window. 
There was just too much pressure from 
the male side of the room. Another one 
of my dreams was to have a big two-
story house, with a wrap-around porch 
and a big back yard so I could stand at 
my kitchen window and watch as my 
children enjoyed our back yard. That, 
too, didn’t happen. They preferred 
playing sports in the street! Nor did I 
dream that my sons would enter into 
the sports field with jobs that provided 
us with tickets to Final Four and bowl 
games! Our granddaughter Kelsey is 
dreaming of becoming an editor and 
one day publishing a novel and I never 
dreamed that I would serve the City of 
Mission in different capacities for so 
many years. 

We all daydream a lot! When you 
read the “Did you know?” facts in this 
edition, it makes you realize how much 
Mission has changed. Did our ancestors 
ever dream that Mission would become 
a booming little city? Or did we ever 
dream we would have the social media 
we have today, which connects us all 
over the world and helps locate your 
Uncle Joe wherever he may be? 

So, how about you? As a child, what 
were your dreams? What has happened 
in your life that you didn’t dream would 
ever happen? As I sat down with our 
interviewees for this magazine, they 

all had dreams. Andy Hyland told his 
mother at an early age that he would 
be a contestant on Jeopardy. So tune 
in Sept. 18 at 3:30 p.m. on KSHB and 
watch as his dream comes true. Steve 
Hegstrom loved fishing as a child, but 
never dreamed that after retirement he 
would be competing for awards with the 
fish flies he so laboriously makes.

Did Charlie Tetrick ever dream that 
he would be sitting in a third-floor office 
building overlooking Shawnee Mission 
Parkway, as a young owner of a very 
successful international advertising 
business? Barry Cowden has taken over 
his father’s dream — to own a Mexican 
restaurant — Don Chilito’s. And I am 
certain that many Countryside residents 
didn’t ever dream they would be sitting 
in their quaint homes, on those curvy 
streets enjoying the fruits of their labors.

It is such fun to daydream. I hope you 
will grab a cup of coffee or glass of wine 
and take some time today to daydream. 
What did you dream about when you 
were young that has happened in your 
life? Or what has happened in your life 
that you never in the wide, wide world 
ever dreamed would happen to you? It 
is fun! And if you want to share your 
dreams, please feel free to give me a call. 
I would love to reminisce along with 
you. 

Enjoy!

                    Suzie Gibbs
                     Councilmember, Ward IV

Published by MetroMedia, Inc.
4210 Shawnee Mission Parkway, Suite 314A 
Fairway, KS 66205 
Phone: 913-951-8425 | sgibbs@missionks.org

On the Cover: 
Mission resident Andy Hyland will appear on the 
game show 'Jeopardy!' hosted by Alex Trebek. The 
episode will air at 3:30 p.m. on Monday, Sept, 18 
on KSHB.
Photo courtesy of Jeopardy Productions, Inc.
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For your family’s
   health care,
       nothing 
        less than 
                 five stars 
                  will do. 

Out of more than 3,600 hospitals all across the United States, less than 2%  
were awarded five stars, the highest possible rating for quality, safety  
and patient satisfaction by the Centers for Medicare & Medicaid Services.
 
And the only Kansas City hospital to achieve this five-star rating? 
Shawnee Mission Medical Center, a vital part of Shawnee Mission Health.
 
It’s the third consecutive time Shawnee Mission Medical Center (SMMC)  
has received this five star rating, which we share with just a small group of 
select hospitals, including the prestigious Mayo Clinic®.
 
To see how SMMC’s score compares locally and nationally, visit  
the Hospital Compare website at Medicare.gov/HospitalCompare.

Shawnee Mission Medical Center
I-35 & 75th Street  |  Merriam

Shawnee Mission Health - Prairie Star
K-7 & Prairie Star Parkway  |  Lenexa

Shawnee Mission Health - Overland Park  
159th & Antioch  |  Overland Park

To learn more about Shawnee Mission Health or to find a doctor, visit ShawneeMission.org.
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ANSWER: 
An assistant director of communications at the University 
of Kansas who is a Mission resident and will appear on the 
popular game show ‘Jeopardy!’ on Sept. 18.

QUESTION: 
Who is Andy Hyland?

On television sets across the country, Mission resident 
Andy Hyland will appear on the syndicated program 
“Jeopardy!”, Monday, Sept. 18, at 3:30 p.m. local time on 
KSHB. Andy filmed his “Jeopardy” experience back in April 
and is excited to see the day approaching for his national 
television debut. He can’t reveal how well he did or how 

much money he won, but he can say that his time there was 
very well spent.

“Everyone was very nice and encouraging,” Andy recalled.      
   “They wanted all the contestants to do well and everything 
to be extremely fair.” 

Andy said the process for appearing on the show was 
tricky and involved some luck and good timing, similar to 
answering the clues on the show. He had been a fan of the 
show since he was a child, and finally decided he would 
take the online test on the “Jeopardy!” website, where the 
applicant is given 15 seconds to type in their response to 
each question. Doing well on the online test led Andy to an 
in-person audition at the Westin Crown Center Hotel on June 
29, 2015. Andy and around 30 other hopeful contestants 
were led into a ballroom, where they participated in a mock 
“Jeopardy!” competition. The other competitors were from 

THIS IS ‘Jeopardy!’
Mission resident takes the leap to game show contestant

By Kris Baker
Photos courtesy Jeopardy Productions Inc.
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across the region, including people from Omaha, Dallas and 
Chicago. He said the producers were looking for people who 
were enthusiastic and natural.

“I am at ease in front of a camera,” the communications 
director said. “It’s part of my job in public relations. Being 
comfortable with how everything worked, I think that was a 
large reason I got the call back.”

Following the audition … was a lot of waiting.
“The audition was two years ago, I had forgotten all about 

it. Then I got a phone call asking if I would like to be on the 
show. It was a dream come true.”

Andy started training for his appearance, though this 
proved to be difficult as “Jeopardy!” covers so much material. 
He found a website that has every “Jeopardy!” question 
ever asked, which was helpful as he said the same types of 
clues come up again and again. He also read “Jeopardy!” 
champion Ken Jennings’ 
book, “Brainiac: Adventures 
in the Curious, Competitive, 
Compulsive World of Trivia 
Buffs.” Jennings holds the 
record for most consecutive 
wins on the show. 

There was not too much 
time to prepare. Soon Andy 
flew out to Los Angeles with 
his parents and a couple of 
friends for his taping, which 
took place on April 18. That 
morning at 7:30 a.m., a shuttle picked Andy and company up 
from their hotel taking them to the studio.

“It was very interesting to see how everything was done 
and to see the whole process come together,” Andy 
explained. “It was fun to be on this side of the screen.”

Five episodes were filmed on that Tuesday, and Andy 
waited patiently in the green room before it was his time to 
go on. Answers were flying and contestants were coming 
and going.

“The biggest thing I learned was the pace, how fast the 

show goes,” Andy said. “It is really a 
game of timing. You may know the 
answer, but if you buzz in before Alex 
finishes reading, you are locked out 
for a fraction of a second, which can 
make all the difference. That’s why when 
you watch you sometimes see people 
furiously pressing their buzzer. It’s 
because they have been locked out.”

‘DOUBLE JEOPARDY!’
Many people have asked Andy what it’s 

like meeting host Alex Trebek.
“The only interaction I had with Alex is 

during the show when contestants share 
a personal anecdote with him. They give 
you a long list of topics for you to go 
over and then narrow down your answers 
to the three they feel make the best 
stories. They give those three to Alex 
and he picks the one he likes best. When 
you’re filming, you don’t know for sure 
which one he is going to ask you.”

Andy said that his favorite subject is history, and his 
weakness is pop culture. However, he said there was no 
particular category that put him at a complete loss during the 
filming. 

During commercials, Alex would answer questions from the 
audience about how the show worked. One member of the 
audience was Andy’s mother, Rosella Hyland, watching her 
son compete.

“Ever since he was small, he told me he was going to be on 
this show,” Rosella said. “He has been dreaming about it for 
so long (that) to see it happen, we are so proud of him.”

‘FINAL JEOPARDY!’
With the airdate fast approaching, Andy is planning a watch 

party with family, friends and his 
Mission neighbors.

“I love this area,” Andy said. 
“Mission is a city that really has a 
soul.”

He said the response he 
has gotten from neighbors 
and everyone else has been 
phenomenal.

“Almost everyone knows what 
this show is and what it means 
to be on it, and everyone has 
said how cool this is,” Andy 

said. “Young and old, Democrat and Republican, universally 
everyone has been positive about this.”

While reflecting on his experience, Andy is asked what it all 
meant to him. He takes a moment, as if he hears the famous 
“Final Jeopardy!” theme playing.

“I have watched the show for years, so to be a part of 
something that has gone on for so long and has so much 
history, it was very meaningful to me. I enjoyed every 
moment of it.”

“Almost everyone knows what 
this show is and what it means 

to be on it, and everyone has 
said how cool this is.” 

Andy Hyland will appear on 
'Jeopardy!' Sept. 18.
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Countryside is celebrating its 80th anniversary as a homes 
association (1937). The association has planned several activities, 
including a spring cleanup, a fall festival, home of the month sign, 
and provides residents with an updated directory of who lives 
where. Periodic digital and print newsletters are also published 
for homeowners. The neighborhood has nice winding streets ... 
and the homes sit on fairly large lots. No two homes look alike, 
thus the slogan for Countryside (when it was a city) was “The City 
of Distinctive Homes.” It IS a distinctive neighborhood where 
most neighbors know one another. And, they know the families 
who live on the next block, too. That's pretty cool when we are in 
a time where most people don't know their neighbors, and don't 
really care to.

“I know everyone who lives in all 133 homes, and we look out 
for each other,” said Ken Davis, president of the Countryside 
Homes Association. “The homes association works very hard to 
make the neighborhood cohesive and retain its unique character. 
That is a big reason why some people move here.”

Rolling hills, curving streets, lovely bridges over rippling creeks, 
this quaint neighborhood is overflowing with charm. The homes 
association will celebrate its 80th anniversary on Oct. 1 with 
the annual Countryside Fall Festival, a pot-luck gathering at the 
corner of 61st Terrace and Woodson. 

We love Countryside because … 
“My favorite thing about living in Countryside is 

the people and the location.”
- John Walker, resident since 1965

“We love our beautiful storybook streets and the 
mellowness of the neighborhood.”

- Marcy Lally, resident since 2006

“It's like a neighborhood from a different time. We 
are very excited for our children to grow up here!”

- Allie Statler, resident since 2012

“We love living in Countryside because of its 
location, our neighbors and the sense of 

community.”
-David Breneman, resident since 1996
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Come enjoy

happy hour 
on our huge patio!!!!

The Bar
6101 Johnson Dr.,
Mission, KS 66202

913-387-4033

Bar West
7174 Renner Rd.

Shawnee, KS 66217
913-248-9378

2 Locations

All Day Drink Specials
Happy Hour/Food & Drink

Specials 2-6PM
 

See our website for more details
www.thebarkc.com
Like us on Facebook

Let us help you plan your next 

party or event, call us for details

O AB
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6050 Broadmoor Street • Mission, KS 66202 • 913-276-0990 • TheWelstone.com  

 

Join us for an open house!

Experience

Welstone Affordability

Please RSVP  913-276-0990
or call to book your personal tour  

 

    No buy-in fee√

 Full amenities√  Special pricing 
 available

√
No long-term lease√

Thursday, September 7 at 2:00 p.m.

Thursday, October 12 at 2:00 p.m.



5811 JOHNSON DR. | MISSION, KS
ADASTRAMARKET.COM | 913-232-2397

 

SIMPLY STELLAR.                        
FOOD                                           FLOWERS                                           CATERING                                            EVENTS



Twisted Sisters Coffee Shop recently 
celebrated their fifth anniversary in 
Mission. Located at 5606 Johnson 

Drive, this spot has become a popular 
destination for residents looking 

for a fine cup of hot joe and some 
breakfast. There is no getting this 
twisted, the Mission business has 

done a great job. 
CONGRATULATIONS TO TWISTED SISTERS.

TWISTED ANNIVERSARY

Adopt-A-ParkMission’s new Adopt-A-Park is calling 

on all businesses, civic organizations, 

HOA’s and others to assist the 

community by considering adopting 

one of Mission’s eight city parks. For 

additional information contact the Parks 

and Recreation department at 
913-722-8210.

Mission Bulletin Board
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Activity Guide"Pick up your Fall 2017 Mission Parks & 
Recreation Activity Guide at the Sylvester Powell, 

Jr. Community Center or find the information 
online at www.missionks.org."

•  Free blood pressure checks will take place at the Sylvester Powell, Jr. Community Center the third Wednesday 
of every month from 8:30-10:30 a.m. in 
the Adult Lounge.

•  AARP Smart Drivers Course is set for 
Oct. 18 and 19 at the Sylvester Powell, 
Jr. Community Center will run from 10 a.m.-3 p.m. Call 913-722-8200 for details or to enroll.

COMMUNITY CENTER NEWSAWARD-WINNING 

OPTOMETRIST

Mission resident Dr. C. Ellis Potter 

will be recognized as Humanitarian of the Year 

by the American Academy of Optometry at their 

annual meeting on Oct. 13 in Chicago. The award 

includes a financial stipend, which will be paid to 

a nonprofit of Dr. Potter’s choice. He also will be 

recognized with the Lifetime Achievement Award 

by Volunteer Optometric Services to Humanity 

(VOSH) International in October for his work with 

this nonprofit organization. Great job Dr. Potter, 

all eyes are on you!

Do you have a bicycle you would like 

to donate to Mission’s Family Holiday 

Adoption Program?  Or is your expertise 

in putting a new face on old /used 

bicycles?   If so, please give Suzie Gibbs 

a call at 913-671-8564.  

Bikes Wanted! 

Mission Bulletin Board
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I
t’s noon and hungry workers at Mission’s local businesses 
are looking for a convenient and tasty lunch. Later in the 
day the final bell rings at Shawnee Mission North and 
students file out, looking for a fun place to hang out and 

grab some food. These groups and others have been singing 
the name of a certain Mexican restaurant for years.

“Don Chilito’s, bring the whole family in.”
The iconic restaurant has been located at 7017 Johnson 

Drive since opening in 1971. A Mission mainstay, Don Chilito’s 
has hosted birthday parties, office events and family functions 
for generations; this is the spot where many memories have 
been made. Many times, owner Barry Cowden has had people 
tell him they came to Don Chilito’s as a kid and are now 
bringing their grandchildren.

“We are the oldest restaurant in Johnson County to be in 
the same location with the same family owners,” Barry proudly 
stated. “People keep coming back to us because of our 
consistency. If people enjoy a greasy burger at a place, they 
don’t want it to be dry the next time they go. People know our 
food and they know they like it.”

One of Don Chilito’s fans is Bonner Springs resident Sandy 
Coats. Though she does not live or work nearby, she wanted 
to make a special trip to the restaurant to celebrate her 
birthday.

“This is a real treat,” Sandy said. “I have been coming here 
for years. This is my favorite Mexican food. Years ago my 
brother used to manage the restaurant.” 

Barry’s own memories of Don Chilito’s stretch back to his 
childhood, and his father Bill, who started the restaurant 
developing unique items like their well-known CCQ sauce (a 
cheese sauce with a blend of spices and mild peppers).

“He would work on these recipes in the kitchen and then 
use us as his Guinea pigs,” Barry remembered. “We tried 
everything first, and when it was really good, then we would 
see it on the menu.”

Bill first fell in love with Mexican food while stationed with 

DON CHILITO’S
Spanning generations, restaurant brings Mexican flair to Mission

By Kris Baker
Photos by Cathy Donovan

Barry Cowden, 
Owner of Don Chilito’s
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the military in San Antonio, Texas. Barry said that when 
his father opened in Mission there were very few Mexican 
restaurants in the Kansas City area. Bill wanted to share his 
love of Mexican food with his community but there was 
one problem. He had never in his life worked in a Mexican 
restaurant.

As Barry explained, “Dad learned a lot on his own. He 
started with a chili parlor and branched out from that.”

“Dad also paid someone to work in another Mexican 
restaurant, who would then report back to him showing him 
the ropes.”

Bill created Don Chilito’s with his own unique approach. His 
method of serving the food cafeteria style became popular 
with patrons, thanks to its speed and convenience. Customers 
commented that they liked not waiting on a server or 
determining what to tip at the end of the meal. Bill even got 
the idea for the Don Chilito’s name through a contest with his 
customers. 

Besides having to learn how to run a Mexican restaurant, Bill 
had to overcome another obstacle.

“When he started there was no way to get tortillas except 
flying them in from California,” Barry explained. “So, my dad 
bought and started his own tortilla factory downtown. For 
years we got our tortillas right from this factory.”

Barry has many memories of his time at the restaurant, his 
favorite being the people.

“I have met so many friends here,” Barry explained. “We 
have a lot of longtime employees. There have only been three 
prep cooks in 47 years. 

Barry took over the business 12 years ago when he bought 
Don Chilito’s from his father. Though the core menu items 
have stayed the same for years, the owner said he is always 

looking at adding new selections. One such item that was 
added a few years ago is the burrito bowl.

“I talk to people as they come in and many tell me that 
even though they have not been in for 20 years, it’s just as 
they remember it.”

In addition to its regular menu, Don Chilito’s also offers 
catering for any kind of gathering. Tacos, burritos, fajitas 
and other menu items may be ordered as well as the 
restaurant’s popular nine-layer dip.

“Two layers better than the usual seven-layer dip,” Barry 
quipped.
For more information on catering visit www.donchilitoskc.com.

MENU ITEM        THEN                NOW
Taco      .48 cents      $2.25
Burrito        .87 cents      $6
Soda pop              .30 cent              $2
Beer                 .50 cents             $3

The original menu
A lot of the unique food has not 

changed at Don Chilito’s, but that doesn’t 
mean times have not. On the wall of the 

restaurant is a poster of an original menu, 
along with the prices. 

“College kids used to be able to eat here 
for a dollar,” Barry recalled.

Below are some prices from 1971 
compared to now.

Don Chilito’s has been located at 7017 
Johnson Drive since 1971

Bonner Springs 
resident Sandy 
Coats came to 
celebrate her 

birthday at Don 
Chilito’s. “It’s my 
favorite Mexican 

food,” she reveald.
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kid’s fall/winter break circus camps
AERIAL FITNESS  •  ART  •  YOGA  •  NATURE

AERIAL FITNESS PARTIES & k-12 field trips
BIRTHDAYS  •  BACHELORETTES  •  KID’S CLUB
SCOUTS  •  DANCE TEAMS  •  HOMESCHOOLS  

DAYCARES  • SPECIAL EVENTS 
other fitness classes

BOXING FOR PARKINSON’S  •  CHAIR YOGA   
 PILATES  •  AERIAL SILKS & YOGA  •  YOUTH BOXING 

 9.262.2600  |  iAMLearning2Fly.com

WANTED: YOUR K-12 CLASS FOR FUN & EDUCATION

NUTRITION EXERCISE
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BUY 1 CLASS, GET 2ND FREE (EXPIRES 11/10/17)

AERIAL FITNESS • PARTY • K-12 FIELD TRIP CENTER

LEARNING & SELF-CONFIDENCE
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Family 
Owned 

Since 
1973

5401 Johnson Drive
Mission, KS 66205

www.luckybrewgrille.com
913-403-8571

Open 7 days a week!
11am-10pm:
Monday - Saturday
9am-9pm-Sunday

 Made to order Brunch
11am-2pm: Saturday
9am-2pm: Sunday

 Lucky Happy Hour
Monday thru Friday
3pm to 6pm

Join us for
$5 Smirnoff Martinis
$4 House Wine
$3 Specialty Beer

Small appetizer plates 
starting at $3

 Celebrating
16 Years
of Keeping

Mission Lucky

SEPTEMBER 2017 • 19

http://www.luckybrewgrille.com


PRESCHOOL CURRICULUM
5408 W. 58TH TERRACE, MISSION, KS 66205  

(913)432-3252
For more information, info@foreveryoungcc.com

Forever Young 
Learning Center

• Infant Care: 6 weeks to 24 months
• Toddler Care: 2 years to 3 years
• Preschool Care: 3 years to 5 years
• School Age After School Care: 5 -12 

years
• Summer Program
• Offering 24 Hour Care

Licensed Care • Experienced Caregivers • Meals Included • Home like setting 

Small Group Size • Educational Toys & Activities • Minimal TV Viewing 

Drop-ins Welcome • Before/After Hours & Weekend Care • 1st, 2nd, 3rd Shifts

Nights & Weekends • 7 Days a Week • Developmental Skills to Prepare for School

1 Free Week 
of Tuition!

*Free week may only be used on 
or after the 5th week of enrollment. 

Offer valid through 11/10/17.

$25 OFF Your 
Child’s First 
Enrollment Fee*

*With this coupon only. Offer valid through 11/10/17.

Serving Children 6 Weeks to 12 Years Old

Call today to enroll!

mailto:info@foreveryoungcc.comForever
mailto:info@foreveryoungcc.comForever


FARMERS MARKET 101
:I’VE NEVER BEEN TO THE MISSION FARM AND
 FLOWER MARKET. WHERE SHOULD I START? 

A: Stop by the info booth! We have some pretty cool shirts 
for sale and fun giveaways -Twisted Sisters Coffee Shop even 
donates free coffee for everyone. If you’ve forgotten cash, we 
can run your debit/credit or EBT card for tokens to spend like 
cash at the market. Bought more than you can carry? One of 
our volunteers can help you get your purchases to the car, or 
borrow our handy “Watermelon Wagon.”

 
: WHAT CAN I EXPECT TO SEE WHEN I COME?

A: Our vendors make, raise, and grow their products. We 
specialize in quality produce, baked goods, farm raised 
meats, eggs, and specialty items. Products can change from 
week to week depending on the growing season and some 
vendors only come every other week or monthly. Come often 
and explore - it’s part of the adventure!

 
: DO I HAVE TO ARRIVE EARLY?  

A: You don’t need to get to the market early to have a 
successful shopping experience, but if you want a specialty or 
limited quantity item, it is a good idea. If you come later, you 
can grab lunch and maybe score a deal on something.  

 
: DO THE VENDORS HAVE TIME TO TALK? 
   WHAT IF I DON’T BUY ANYTHING?

A: Our vendors are happy to chat with you. They’d love to tell 
you about their products, or hear what you make with them. 
Don’t worry if you ask questions or have a sample and don’t 
end up buying anything. Simply say “thank you.”

 
: WHAT ELSE CAN I DO AT THE MARKET?

A: Take your time, bring a blanket and relax, eat lunch - we 
usually have live music and, with all our green space, you can 
stretch out and enjoy the morning. As you visit with friends 
and neighbors, please remember to keep the sidewalks open 
for shoppers to pass.

Q

Q

Q

Q

Q

MISSION FARM & FLOWER MARKET
SATURDAYS, 8:00 A.M.—1:00 P.M.
JOHNSON DRIVE, WEST OF NALL

“FRIENDS 
OF MISSION 
DOG PARK”  

The City Council 
recently heard 

the recommendations 
of Mission’s Dog Park 

Task Force, which was formed to research and evaluate the 
possible addition of an off-leash dog park to the city. Task force 
members toured other dog parks, researched requirements, 
and spoke to residents. A key recommendation included 
forming a “Friends of Mission Dog Park” group to support 
this initiative going forward. The group will work to secure 
private funding for an off-leash park, recommend possible 
locations, and develop operating guidelines. If you are 
interested in becoming a member of the “Friends of Mission 
Dog Park,” please contact Parks & Recreation Director Christy 
Humerickhouse at 913-722-8210   or chumerickhouse@
missionks.org 

Carrie Dickerson and Emily Randel (far right) represented the 
Mission Farm & Flower Market at a proclamation signing by 
Governor Brownback recognizing August as “National Farmers 
Market Month.”  The signing was organized by From the Land of 

Kansas, promoting products grown and produced in Kansas.
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PRESCHOOL CURRICULUM
5408 W. 58TH TERRACE, MISSION, KS 66205  

(913)432-3252
For more information, info@foreveryoungcc.com

Forever Young 
Learning Center

• Infant Care: 6 weeks to 24 months
• Toddler Care: 2 years to 3 years
• Preschool Care: 3 years to 5 years
• School Age After School Care: 5 -12 

years
• Summer Program
• Offering 24 Hour Care

Licensed Care • Experienced Caregivers • Meals Included • Home like setting 

Small Group Size • Educational Toys & Activities • Minimal TV Viewing 

Drop-ins Welcome • Before/After Hours & Weekend Care • 1st, 2nd, 3rd Shifts

Nights & Weekends • 7 Days a Week • Developmental Skills to Prepare for School

1 Free Week 
of Tuition!

*Free week may only be used on 
or after the 5th week of enrollment. 

Offer valid through 11/10/17.

$25 OFF Your 
Child’s First 
Enrollment Fee*

*With this coupon only. Offer valid through 11/10/17.

Serving Children 6 Weeks to 12 Years Old

Call today to enroll!



Dear Friends and Neighbors,
Summer time means budget time 

for cities. The Council recently ap-
proved the City’s 2018 Budget, and 
I’m happy to report that we are able 
to continue providing high quality 
City services without an increase in 
the mill levy. The City Council and 
City staff spent countless hours re-
viewing and evaluating the budget, 

to make sure that street maintenance, public safety, and 
redevelopment efforts remain high priorities. 

With school back in session, we need to pay extra 
attention to pedestrians crossing the streets. Not only 
in neighborhoods or near elementary schools, but also 
throughout the business district where older students 
often cross Johnson Drive heading to Horizons and 
SM North. The new traffic signal, at Johnson Drive and 
Woodson, is scheduled to be installed in the next few 
months. I know this will help pedestrians cross Johnson 
Drive more safely and provide a break in the traffic for 
those backing out of parking stalls in the downtown 
district. 

This summer we experienced several severe storms that 
damaged trees throughout the City.  As you head outside 
this fall to work in the yard, you might consider giving 
your trees some extra attention.  Regular maintenance 
and pruning helps them “weather the storms” and keeps 
them healthy for years to come. Fallen tree limbs also 

increase the chances for power outages, so keeping 
them trimmed has many benefits. Mission has several 
programs available to assist homeowners who are unable 
to manage home repair or maintenance projects – please 
call our Neighborhood Services Department at 913-676-
8360 for more information. If you would like to assist 
elderly or disabled members in our community with 
raking leaves this fall or shoveling snow during the winter 
months, volunteer opportunities are available through 
the Leaf Busters and Snow Angels programs.  These 
programs are also coordinated through Neighborhood 
Services.

The Mission Farm & Flower Market will wrap up its third 
season on Saturday, October 28th. We’ll be celebrating 
the market’s success at our Fall Food Truck Party on 
October 3rd. Please join us on the market site from 4:00-
7:00 p.m. – there will be up to ten vendors participating!

Thank you to all the volunteers who assisted with all our 
summer events, who helped weekly at the market, and 
who went above and beyond following the storms to help 
their friends and neighbors with clean-up.  Your efforts 
have not gone unnoticed and are greatly appreciated!

Sincerely,

Steve Schowengerdt
Mayor

INTERESTED IN 
BECOMING A 
POLICE OFFICER?
Looking for an exciting job and a way to help your 

community?  The Mission Police Department is actively 
seeking individuals who want to make a difference every 
day. Equipped with the latest equipment and technology 
to help protect citizens and officers, Mission’s officers work 
a combination of 8-hour and 10-hours shifts, allowing for 
flexibility. It takes a unique and highly motivated individual 
to succeed in this job —it can change every day, and we work 
24/7/365. 
In our Department, community policing and being involved 

with our citizens is a top priority. We focus on protecting 
and serving - working to ensure the community is safe and 
secure. If you are looking for an opportunity to work with a 
team of motivated individuals to solve problems, and work 
hand in hand with a great group of citizens, the Mission 
Police Department would like to hear from you!  We are 
currently taking applications for police officers (certified 
and uncertified). For additional information on minimum 
requirements, salary, or how to apply, please contact Captain 
Kirk Lane at 913-676-8332 .

Alex Goodwin, a young boy from the UK, gives a “thumbs 
up” after being appointed as Mission’s Honorary Police 
Chief  by Chief Hadley and Mayor Schowengerdt at the 

June 21st City Council Meeting.  
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WHAT WAS THAT 
STRANGE WHITE VAN 
TAKING PICTURES ON

MY STREET?

In August, Stantec Consulting Services drove all the 
streets in Mission in a van equipped with cameras and 

lasers to capture images of every street, curb and side-
walk in the city. This information is key as  the City works to 
maintain and improve the condition of our street network.

 Knowing the condition of streets, curbs, and sidewalks is 
the first step in prioritizing future street maintenance work. 
The data collected through the inventory helps determine 
what treatment will be most effective to extend the useful 
life of each street based on its current condition. 

 For more information on the City’s Street Maintenance 
Programs, visit the Public Works Department page at: 
www.missionks.org

RENTAL LICENSING 
PROGRAM WORKS TO 
MAINTAIN HOUSING

Mission’s Rental Licensing Program is designed to 
ensure that rental housing meets high standards of 
livability and keeps our city looking beautiful.  All rental 
properties are required to obtain a license annually.  
Renters should expect to live in safe and functional 
housing. If your residence has safety concerns such 
as plumbing or electrical, broken windows and/or 
doors, leaking roofs, or other interior issues, the City 
has inspectors on staff to assist in getting these items 
repaired. If you have concerns or questions about your 
home, please contact the Community Development 
Department at 913-676-8360.
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MARK YOUR CALENDAR!
• OCTOBER 3 -       Food Truck Fall Party

• OCTOBER 28 -    Last day for Mission Farm &
                                   Flower Market

• NOVEMBER 16 - UPLIFT Clothing Drive at the      
       Community Center

• NOVEMBER 16 - Thanks for Seniors Luncheon at 
                                   the Community Center

• DECEMBER 1 -    Holiday Lights & Festive Sights

DOWNTOWN 
MISSION 

FOOD TRUCK
FALL PARTY

TUESDAY, OCT 3 
4-7PM

FREE ADMISSION 
RAIN OR SHINE 

ADOPT-A-PARK

The Adopt-A-Park Program trains residents and 
businesses to help with the care of Mission’s eight 

parks, ensuring they remain clean and safe for all to 
enjoy.  Individuals or organizations can participate in 
the program—volunteer opportunities are available for 
all ages.

 
Please contact Christy Humerickhouse 
at chumerickhouse@missionks.org. or 

913-722-8210 to learn more

MISSION CITY HALL
6090 Woodson Road, Mission, Kansas 66202

Open Monday through Friday 8:00 a.m. to 5:00 p.m.
Phone: 913-676-8350 • Fax: 913-722-1415 • www.missionks.org

GOVERNING BODY
Mayor Steve Schowengerdt ..................................913-481-3235
City Hall Office ....................................................913-676-8350

COUNCILMEMBERS WARD I
Tom Geraghty  .....................................................816-808-8512
Pat Quinn.............................................................913-207-3106

COUNCILMEMBERS WARD II
Arcie Rothrock ....................................................913-568-2872
Nick Schlossmacher .............................................913-788-6425

COUNCILMEMBERS WARD III
Kristin Inman ......................................................816-510-7698
Debbie Kring .......................................................913-722-6901

COUNCILMEMBERS WARD IV
Ron Appletoft ......................................................913-677-1706
Suzanne Gibbs .....................................................913-671-8564

COMMUNITY DEVELOPMENT COMMITTEE AND 
FINANCE & ADMINISTRATION COMMITTEE MEETINGS

1st Wednesday every month, 6:30 p.m.
(overflow business considered on the second Wednesday 

of the month as necessary, 6:30 p.m.)

CITY COUNCIL MEETINGS
3rd Wednesday every month, 7:00 p.m.

COUNCIL WORKSESSIONS
4th Wednesday every month, 7:00 p.m.

All meetings are open to the public. 

CITY OF MISSION 
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6120 Johnson Dr. – Mission, KS 66202 – (913) 262-EYES (3937)
www.MissionEyeCare.com – MissionEyeCareKC@att.net

wfacebook.com/MissionEyeCareKC

Jason R. Pingel, O.D. - Doctor of Optometry

Mission EyeCare’s new cutting edge digital refraction lane brings great benefits to our  
patients. It provides quicker, more efficient and accurate refractions. We can now compare 
your current glasses to the new prescription instantly! It allows us to do advanced binocular 
vision testing, which is great for pediatric patients!

Most insurance plans accepted

Mission EyeCare features a state-of-the-art ultra-wide field 
retinal scanner to replace our traditional camera. The optomap 

produces an unique image 
which provides us with a high-
resolution 200° image in order 
to ascertain the health of your 
retina. This gives us a much 
wider image than the narrow 

45 degree view that traditional retinal photography provides. 
The optomap is fast, easy, and comfortable for anyone, 
including children. In most cases, this allows us to avoid those 
inconvenient dilating drops which can blur your vision. The 
optomap images are shown immediately on a computer screen 
so we can review it with you.

Look what’s 

NEW at your 

neighborhood 

eye doctor!

Diamond Finish Car Wash  
2 DAY GUARANTEE

913-236-6886
5960 Barkley St. Mission, KS 66202

www.diamondfinishwash.com
Hours:

Monday -Saturday 8-7  |  Sunday 8-5

Superior Diamond Wash 
Includes basic full service wash, plus wheel cleaner, white wall scrub, underbody 
wash, clearcoat protectant, triple clearcoat polish, tire dressing & machine mat 

cleaning. Additional charge for larger vehicles. Over-sized charge may apply. Not 
valid with any other offer. Expires 11/10/17.

FULL SERVICE SPECIAL

$5 OFF$5 OFF

  

       Reg. $49.95
Includes a hand wax. Additional Charge for larger vehicles. 
Over-sized charge may apply. Not valid with any other offer. 

Expires 11/10/17.

HAND WAX

$10 OFF$10 OFF

Complete interior shampoo, all floor mats, carpeting, upholstered seats, 
or clean & conditions leather seats. All interior vinyl is cleaned & conditioned. 
See cashier for more details. Over-sized charge may apply. Not valid with any 

other offers. Expires 11/10/17.

25% OFF
DIAMOND 1 PROFESSIONAL DETAIL

25% OFF

When you purchase a full service wash, we guarantee you a clean car 
for 2 days. Bring in your receipt and we’ll   give you the full version 
of the wash on your receipt, if purchased, tire dressing will now be 
included.
Exterior Wash: Come back within 2-days, pay only $3.00, get the 
same wash on your receipt  (receipt must be present.) If purchased 
previously, tire dressing will be included.
Valid for vehicle on receipt only. Not valid with any other offer. Weather Permitting.
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5818 Johnson Dr • Mission, KS
 (N.E. corner of Woodson and Johnson Drive) • 913-362-3663

$7.29LUNCH
OR

$8.99DINNER
(Buffet including

beverage)

Dine-in only. One Coupon per table.
Not valid with any other offers or 

punchcards. Expires 06/30/17 (MM4)

Lunch Mon-Fri 11 to 2:30
Dinner Mon-Fri 5 to 8:30

CLOSED ON WEEKENDS FOR FAMILY TIME 

Family operated for over 30 years!

BUY 1 ADULT DINNER BUFFET  

GET 2ND 1/2 OFF

MON to THURSDAY ONLY
(NOT VALID ON FRIDAYS)

Dine in only. Not valid w/any 
other offers or punch cards.
Expires 06/30/17 (MM4)

BUY 1 ADULT DINNER BUFFET

GET 2ND 1/2 OFF
MON to THURSDAY ONLY
(NOT VALID ON FRIDAYS)

Dine in only. Not valid w/any
other offers or punch cards.
Expires 07/28/17 (MM7)

BUY 1 ADULT DINNER BUFFET

GET 2ND 1/2 OFF
MON to THURSDAY ONLY
(NOT VALID ON FRIDAYS)

Dine in only. Not valid w/any
other offers or punch cards.
Expires 08/31/17 (MM7)10/13/17 (MM9) 11/10/17 (MM9)

http://www.MissionEyeCare.com
mailto:MissionEyeCareKC@att.net
http://www.diamondfinishwash.com


COME 
DINE 
WITH 

US.

HOURS: SUN-THURS: 6AM-10PM  |  FRI-SAT: 6AM-11PM 6655 MARTWAY MISSION, KS  66203  |  913-403-1473

$10 OFF
YOUR PURCHASE 
OF $30 OR MORE

with coupon. Limit one coupon per customer. Expires 06/30/17.
Mission Market Grille only. Excludes alcohol Dine-in only. Limit one

with coupon. Limit one coupon per customer. Expires 11/10/17.

FINANCIAL STRATEGIES.

ONE-ON-ONE 
ADVICE.

5800 Foxridge | Suite 410 | Mission, Kansas 66202

913-831-9270 | steve.d.anderson@EdwardJones.com Member SIPC

STEVE ANDERSON 
Your Neighborhood Financial Advisor

FINANCIAL SOLUTIONS ARE JUST AROUND THE CORNER
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We know. Working with an ad agency 
can be exhausting. Seems like you  
tip toe around some characters,  
as if your job description involves 
saving their pride instead of moving 
the needle. 

Allow us to offer a welcome alternative, 
seasoned experts who are more 
focused on achieving your goals than 
feeding their own egos. Dedicated 
people who work hard to make your 
marketing work harder. 

We understand it may take time to 
transition to a partner like this, but  
don’t worry. We’ve helped many a client 
through this conversion before. 

wtads.com

We invite you to experience  
Ego-Free Advertising.
We understand there may be an adjustment period.
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Good only at these locations:
3395 Main St

Kansas City, MO 64111
(816) 561-7176

(816) 561-7177 fax

5910 Johnson Dr
Mission, KS 66202

(913) 362-7700

705 SE Melody Ln
Lee’s Summit, MO 64063

(816) 524-5515
(816) 524-7504 fax

3801 S M 291 Hwy
Lee’s Summit, MO 64082

(913) 537-9851

BUY A SMALL COFFEE & 
GET 2 DONUTS FREE

Good at participating locations only. Must have coupon at 
time of purchase. Expires 11/10/17. A donut is anything 

with a whole. Specialities not included.

BUY ONE DOZEN DONUTS 
GET 6 DONUTS FREE

Good at participating locations only. Must have coupon 
at time of purchase. Expires 11/10/17. A donut is anything 

with a whole. Specialities not included.

©2012 Lamar’s Donuts Inc.



One year for Christmas when Steve Hegstrom was a 
boy, he received a Creepy Crawlers maker. Kids could 
make all manner of bug-like creatures with a liquid, 

goopy substance. Steve and a friend took their creepy creations, 
attached them to fish hooks and went to their favorite fishing 
spot. Incredibly, the Creepy Crawlers worked as bait and Steve 
caught a whole mess of fish, enough for the boys to have a fish 
fry.

Steve was hooked; this was the first time he made his own 
flies for fishing, and a passion was ignited. Steve still makes his 
own flies today, though the technique has been refined since his 
Creepy Crawlers days. 

Steve is an award-winning fly tyer. He spends hours 
meticulously crafting Blue Charms, Woolly Buggers, Parachute 
Adams and boatloads of other flies. A couple of times a year 
he travels to different cities for conventions around the country, 
including Bozeman, Montana, and Mountain Home, Arkansas, to 
learn new techniques and teach his method to other fly fishing 
enthusiasts. At these conclaves fish stories are swapped and the 
intricacies of fly fishing and fly tying are discussed.

“It really is a science,” Steve explained. “Color, size, there are a 
lot of elements that go into making the right fly for different spots 
and for different fish. We call it ‘Match the Hatch’ — matching the 
fly to the insect flying about hatching and depositing eggs.”

Some of the flies Steve has made look like actual, natural 
insects, and when displayed they could be mistaken for the real 
thing; others are more abstract where just the shape of an ant or 
dragonfly is captured. He gets his materials at specialty stores like 
Bass Pro Shop, Cabela’s and K&K Fly Fishing; at the latter two he 
has also taught fly tying courses. As a member of the club “Heart 
of America Fly Fishers” he has also taught classes for the Boy 

Scouts of America and for a women’s fishing group called “Gals 
Go Fish.”

“We teach them the right way to cast, and the Boy Scouts can 
earn their merit badges,” Steve said. “More importantly we teach 
them about conservation and being out in nature. Too many kids 
today stay inside looking at a video game or computer. They miss 
so much, and it’s important for their own health to get outside 
and see what’s 
out there. 
Fishing is a 
great way to do 
that.”

Steve’s skills 
have won him 
numerous 
awards. One 
that he is most 
proud of is 
his Bronze 
Award from 
the Federation 
of Fly Fishers 
International. 
For this award 
Steve had 
to create 
three exact 
replicas for six 
different flies. 
He said the 
measurements 

Reel’em 
In Fly fishing hooks Steve

Hegstrom as a lifelong pursuit
By Kris Baker

Photos by Cathy Donovan

Steve Hegstrom 
has won numerous 
awards for the 
detailed fish fishing 
flies he creates. His 
flies have also been 
featured in national 
magazines.
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and details had to be perfect for the judges. He is now working 
on receiving the Fly Tying Silver Award.

As he describes what this means, Steve points to the wings on 
his Blue Charm. “The detail can be just amazing, they judge it 
down to the finest points. It takes a lot of care to get it just right.”

Steve’s flies have also appeared on the cover of fishing 
magazines including Fly Fishing & Tying Journal and Fly Tyer 
Magazine.

Though no mounted fish adorn his walls, several displays of his 
insect creations can be seen in Steve’s office, posed in scenes on 
logs or behind leaves. 

“That is something else you learn at the conventions; how 

to display your work,” Steve noted. “Whenever I think I have 
something figured out, I go to one of these events and learn a 
better or faster way.”

Steve is preparing for his next getaway, again to Mountain 
Home, Arkansas, in March. Before that, proving that fishing truly 
is an all-year sport, the Heart of America Fly Fishers will hold their 

annual banquet in December. The club numbers 75 members, 
who all are spreading the word about this hobby.

“You can catch anything fly fishing,” Steve said. “It takes some 
finesse, but it really is the best way to fish.” 

Every fisherman has one whopper to tell, and Steve’s happened 
when he and his dad were out fishing on a boat in northern 
Minnesota. He noticed his line was moving and fought for over a 
half hour to pull in a 10-pound northern pike. As he spins his yarn 
the sun begins to go down and Steve must get ready to get to 
the water; he’s fishing today!

“It doesn’t matter whether you catch anything or not, I just love 
being out there,” Steve opined. “You see a lot of wildlife, it keeps 
my blood pressure down and it’s so relaxing; you feel free.”

CATCHING 
TROUT
“You have to be careful because they 

will see you coming.”
Steve Hegstrom offers this advice 

about catching his favorite fish, trout.
“When you approach the bank, stay 

low, because they can tell you are up 
there,” Steve instructed. “They are 
very skittish. Come up from behind 
them and cast right over them.”

Steve mainly does catch and release, 
as he simply enjoys the experience. 
However, when he does want to cook 
his catch, he keeps to the basics.

“Olive oil, sliced lemons in the cavity 
of the fish, salt and pepper, wrap it in 
foil and bake at 350 degrees for 15 to 
30 minutes depending on how much 
you are cooking,” said Steve as he 
laid out his usual recipe. “I never buy 
trout from the supermarket. Nothing 
can compare to fresh trout.”

One of Steve’s displays showcases 
his homemade dragon fly, mayfly, 
beetle, crawdad, lady bugs and even 
a mouse.

These three blue charms were all 
made exactly the same and were 
responsible for Steve winning the 
Fly Tying Group Bronze Award.
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THAI SPRING ROLLS

Lunch: Mon-Sat 11am-2:30pm
Dinner: Mon-Thurs 5pm-9pm • Fri & Sat 5pm-9:30pm

Closed Sunday
6504 Martway Street, Mission, KS

913-384-2800  |  www.thaiorchidks.com

BUY TWO DINNER ENTREES, GET A FREE 
SMALL ORDER OF THAI SPRING ROLLS. 

ONE PER TABLE PLEASE.
*Good for Dine-in only. Not Good With Any Other Offers. 

Exclude Daily Lunch Special Exp. 11/10/17.

MISSION PAWN

913-831-1484
missionpawn.com

5960 Lamar Ave., Mission, KS 66202

Whatever your sport,

has the selection..
If the woods are calling, come see our collections!

(www.AnswerProLimited.com)

2017 American Business Awards 
“Telecommunications Company of the Year”

Bronze Medallion Honoree

Congratulations 

Doug Gregg  |  General Manager  
Ashley Cook  |  Account Specialist & HIPAA Privacy Officer

From your friends at

$85
for six weeks!

$69
for kids karate classes 

up to six weeks!

Shogun Martial Arts Center
913-638-3490

6300 w 51st st. mission ks 66202  |  www.shogunmai.com

No Uniform! • No Contracts! • ALL Classes Included!
(1 Block from Rushton Elementary School)
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•  New Food and Cocktail Menus

•  Try our made-from-scratch pizzas or
     house smoked meats

•  17 HD Flatscreen TVs

•  Darts  |  Shuffleboard & Foosball  |  Skeeball

•  Open Air/Covered Patio with TVs 
    (you’ll be on the patio BUT out of the elements)

•  Happy Hour MONDAY-FRIDAY 3-6pm

Live Trivia with Geeks Who Drink 
Every Tuesday from 7-9pm

5436 Johnson Drive, Mission, Kansas
(913) 403-9777  |  www.sullyskc.com

FALL/WINTER HOURS:
Monday - Friday: 1pm - 2am
Saturday: 11am - 2am
Sunday: 11am - Midnight
Bloody Mary Bar every Sunday!
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•  Mission Hills Acres was the name given to the area that 
would eventually become the City of Mission

•  The first business in the area was a drug store established by 
John Morrow in 1928; the next business was a beauty shop known 
as “Mitzi Lou’s Beauty Shop” and Johnson Drive was named 59th 
Street.

•  An open-air market was established close to what 
is Nall and Johnson Drive. Charlie Ashner would 
buy produce and vegetables from the 
farmers who lived farther out in the county 
and sell them to those who wanted only 
the freshest of foods. The motto of his 
market was “Hot off the nest.”  

•  In the 1930s, the Dickinson Theater 
came to settle in Mission and places 
like A&W Root Beer, Optical House, 
a barber shop, combination hardware 
and a dry goods store began to 
develop.  

•  Mission has its own cemetery located 
at Johnson Drive and Lamar, known as 
the Cross Cemetery. Daisy Rushton said the 
young people of Mission would walk to the Cross 
Cemetery and tell ghost stories.

•  Edwin Walmer came to this area in 1879 and purchased a farm 
where his family would settle. This land of 80 acres was south of 
what is now Johnson Drive and east of Lamar and was assessed 
at $1,200 per acre.

• The first streets in Mission were originally numbered from State Line.

• The city allowed for hard labor on the city streets to work out 
traffic fines — $5 per day for eight hours work.

• In the early days, the settlers were protected by the Central 
Protective Association, a chain of lodges. Lodges throughout the 
state were alerted when the theft of livestock occurred, because 
the theft of a horse could result in a hanging. One such hanging 
took place where Roe Boulevard and Shawnee Mission Parkway 
intersect.  

• A one-block street located near 53rd and Lamar is 
named Strang Drive. The Strang Line commuter 

railroad operated between l906 and l940.  

• More than 100 years ago, Mission was 
a stopping point for covered wagons 

on their way westward. Because of the 
clear blue water in free-flowing springs, 
these pioneer ancestors looked 
forward to setting up campsites in 
Mission. The springs, likewise, enticed 
the first residents of Mission — since 
the precious water was free!

• Mr. Walmer lived at 6140 Lamar in 
Mission. At different times it had been 

R.F.D. Overland Park and R.F. D. Merriam, 
with the mail delivered by horse and buggy.

• Lt. John Barkley was the area’s oldest 
Congressional Medal of Honor recipient. He and 

his wife Marguerite Mullen lived in a beautiful old home on 
Johnson Drive until it was demolished to make way for the new 
Broadmoor Shopping Center.  

• Caleb Miller paid $37.50 an acre for 160 acres of farmland. His 
sons later added more land, paying $59 to $75 an acre. Mrs. Miller 
named their farm “Mil-Haven” for as she said, “It is the Miller’s 
Haven.” 

• In 1938 the postal authorities recommended that the name 
Mission Hills Acres be changed to Mission.

Have you ever wondered what that patch of land is on Lamar 
just next to Goodcents? Were you aware a Congressional Medal 
of Honor recipient called Mission home? Learn more about these 
and other historical facts about Mission below.

 Honking horns 
while the car was 

not in motion, 
playing the radio, 
phonograph or TV 
between 11 p.m. 
and 8 a.m. was 

prohibited.

A Mission home from 1920’s.
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6508 Martway (Located 1/2 Block West of Martway & Lamar)  | 913.362.4921  |  www.salsagrillkc.com

Daily Food 
and Drink 
Specials

 Free Large 
Cheese Dip 
Limit One Coupon. Not Valid On specials or take outs. 

Expires 11/10/17

Mission's 
favorite 
salsa for 
over 16 
years!

 Free Large 
Cheese Dip 
Limit One Coupon. Not Valid On specials or take outs. 

Expires 11/10/17

 Free Large 
Cheese Dip 
Limit One Coupon. Not Valid On specials or take outs. 

Expires 11/10/17

Come in and relax with one of our handcrafted 
margaritas or your favorite Mexican beer. You're 
sure to find a favorite menu item from our Tex-Mex 
selection of  tacos,, enchiladas and burritos. We also 
have authentic steak,, shrimp or fish street tacos as 
well  as fajitas. Our homemade selection of salsas and 

cheese dips are the best in KC!
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L ook up: A giant Salvador Perez throws a gushing torrent 
of Gatorade down on your head. At least that is the effect 
given when standing under this large billboard. When the 

“Salvy Splash” billboard was erected at Southwest Trafficway and 
Westport Road in 2016 it became more than an advertisement 
for the World Champion Kansas City Royals. It was a destination; 
people would travel to the sign and take their picture underneath 
the World Series MVP catcher and recreate their own Salvy 
Splash. 

The billboard was the brain child of Mission-based, award-

winning advertising company Walz Tetrick in collaboration with 
the Kansas City Royals marketing team. President and CEO 
Charlie Tetrick said this signage is indicative of the kind of 
advertising they create.

“Our advertising is meant to be interactive — interactive is the 
future of advertising,” Charlie explained. “Whether a billboard, a 
television commercial or on a mobile device, we want to engage 
the audience.”

“Be Royal.” “Forever Royal.” “Raised Royal.” These are some 
of the advertising campaigns that Walz Tetrick is responsible 

The billboard depicting Salvador 
Perez at Southwest Trafficway and 

Westport Road made quite a splash 
with Kansas City Royals fans.

Charlie Tetrick, 
president and 
CEO of Walz 

Tetrick.

Photos courtesy of Walz Tetrick
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for as the Royals advertising partner 
for the past six baseball seasons. In 
addition to the success they had with 
the Salvy Splash billboard, another 
billboard they created for the Royals 
won a prestigious Clio award, the 
equivalent of the Oscars for the 
advertising industry. This billboard 
— featuring Alex Gordon sliding into 
home plate, going so fast he rips the 
material right off the billboard — beat 
out Goliath sports companies like 
Nike, Reebok and Gatorade.

“That was very exciting,” Charlie 
said referring to winning the award, 
which was presented to them by 
former NFL player Tiki Barber. “He 
was naming off these huge franchises 
and then joked ‘we even have the 
Kansas City Royals in the house.’ Then 
we won. It was awesome.”

Those billboards have now been taken down; however, when 
driving through downtown Kansas City you may come across 
one of seven colorful murals depicting their new slogan, “Raised 
Royal.” Walz Tetrick commissioned street artists to create these 
scenes of being “Raised Royal” on the sides of cooperating 
buildings. 
“This was another tactic of offering something new and 
unexpected,” Charlie noted. “People can be walking along and 
see the murals and enjoy them. The response has 
been overwhelmingly positive.”

Walz Tetrick is a “raised Mission” 
business. Charlie started the 
company in 1990 and found a 
home at 6299 Nall Avenue; the 
building had previously been 
the office for the NCAA. 
Charlie was six months out 
of college when he merged 
with established agency 
owner John Walz. Walz was 
looking to slow down while 
Charlie was looking to start 
up and Charlie was soon the 
sole owner of Walz Tetrick 
Advertising. The offices foster a 
creative atmosphere with brightly 
colored walls and inspirational 
words written prominently around the 
halls. A room in the basement serves as an 
extra space for intense brainstorming sessions 
as well as a place to relax with a ping-pong table, dartboard and 
bar. The 35 employees that make up the Waltz Tetrick team live 
all over the Kansas City area. Charlie said this location works so 
well because it is conveniently located for everyone. They have 
never considered relocating to the Crossroads District or the 

Country Club Plaza or any other “advertising hot bed.”
“We love it here; we have everything we need,” Charlie said 

while looking out the window of his corner office overlooking 
Shawnee Mission Parkway. “Mission has always been great to 
work with.”

Though Mission-based, Walz Tetrick works with prominent, 
national accounts. They are the regional field agency for Dairy 
Queen, doing media and local store marketing for the frozen 
treat powerhouse in concert with their national offices. Other 

accounts include Seminole Hard Rock Hotel and Casino, 
Olathe Health, Boy Scouts of America Heart of 

America Council, Park University, Discover 
Vision Centers, Lockton and the American 

Royal.  
Not exactly like the “Mad Men” 
of the television show, Charlie said 
his Mission coworkers have found 
success working with these large 
accounts by doing that all-important 
thing in advertising … listening to 
what the customer wants.

“Our first meeting with clients is 
really just to get information from 

them, to find out what they are 
looking for,” Charlie said. “We start 

with this discovery session to see what 
the client is really about and what their 

vision is, then we match the client with the 
right strategy and team.”

Charlie said they have account managers who 
are experts in every category in which they do business. 

For example, to lead their health care practice, he hired someone 
who had worked in marketing for years in the health care field.

“The secret to winning national accounts is just getting in 
front of them,” Charlie revealed. “Then they see we know their 
business and we understand how to help them.”

The ‘Raised Royal’ slogan has been printed on coasters, yard signs, T-shirts and more around town.

continued on next page
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Charlie credits much of their success to their focus on 
being a business partner for their clients instead of simply an 
adverting representative.

“I’m more an entrepreneur than advertiser,” Charlie said. 
“We put a business plan ahead of a commercial plan. Our 
goal is to grow their business long term.”
In addition to making his mark on the advertising industry, 
Charlie has taken up several philanthropy causes. He 
partnered with Drive to Feed Kids, a national effort to 
combat child hunger. Drive to Feed drives a semi truck to 
different cities around the country and leverages existing 
food bank and distribution networks to deliver kid-friendly 
meals to youth. Food is delivered through backpack 
programs and in-school food pantries to help children in 
food-insecure households.

“A big chunk of the agency’s time goes to charity work, 
which is all done pro bono,” Charlie said. “This is a big focus 
for us; we are looking for campaigns that really make an 
impact for good.”

Charlie’s enthusiasm manifests in other ways. He also sits 
on the board of the American Royal as well as being the 
advertising partner. He has helped oversee the transition 
of the “world’s largest barbecue contest” to the Kansas 
Speedway. He believes the race track location makes the 
American Royal even more of an attraction. He said it’s 
important to promote Kansas City in any way possible.

“I believe in Kansas City, and I know what a strong market 
this is,” he said. “I would put our agency up against any in 
the country.”

Charlie said Walz Tetrick is continuing to grow; looking for 
new platforms to reach people, including a focus on digital 
marketing. Their energetic business is reflected in their 
energetic owner, who said he has no intention of slowing down.

“I’m passionate about things, and I will continue to be involved 
until it’s no longer fun, “Charlie mused. “Right now, it’s all fun.” 
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Interested in ways to prevent Alzheimer's disease? 
Jeffrey Burns, M.D., co-director of the KU Alzheimer’s Disease 
Center, is conducting an National Institutes of Health-funded 
research study on the effects of aerobic exercise on aging and 
the brain.

We need 100 underactive or sedentary older adults  (65 years+) 
who are currently not experiencing memory changes. 

If eligible, you may be asked to do 150 minutes per week of 
aerobic exercise, typically treadmill walking.

Exercise sessions occur at a local YMCA under the 
supervision of a certified personal trainer. 

Membership and trainer fees are provided at no cost 
to participants.

For more information call the KU ADC at 
913-588-0555 or email KUAMP@kumc.edu 
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Please present this coupon before ordering. Valid at Mission  
Runza® Restaurant location. One coupon per person or car per 
visit. Limit one $1 off any Combo Meal per coupon. Substitutions 
and additions extra. Not valid with any other coupon or special 
discount. Expires October 31, 2017.

Please present this coupon before ordering. Valid at Mission Runza® 
Restaurant location. One coupon per person or car per visit. Limit 
one $1.99 offer per coupon. Substitutions and additions extra. Not 
valid with any other coupon or special discount. Not valid on frozen 
Runza® Sandwich purchases. Expires October 31, 2017.

Runza® is a registered trademark of Runza® National, Inc. 

October, 31

September - October

5400 Johnson Drive, Mission, KS 66205

(913) 722-1146 
www.theupsstorelocal.com/2923

Email your print jobs to: store2923@theupsstore.com

Mail Boxes, Etc., Inc. is a UPS® company. The UPS Store® locations are independently owned and operated 
by franchisees of Mail Boxes, Etc., Inc. in the USA and by its master licensee and its franchisees in Canada. 

Services, pricing and hours of operation may vary by location. Copyright © 2016 Mail Boxes, Etc., Inc. 

3¢ 
B/W COPIES

8 1/2 x 11, 20# White 
Paper, Single-Sided

(self service)
Not valid with any other 
offer. Expires 11/10/17.

$2 OFF 
UPS GROUND 

SHIPPING
Not valid with any other 
offer. Expires 11/10/17.

$5 OFF 
UPS AIR
SERVICE

Not valid with any other 
offer. Expires 11/10/17.

29¢ 
COLOR COPIES

8 1/2 x 11, 28# White 
Paper, Single-Sided

Not valid with any other 
offer. Expires 11/10/17.
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Apple Pie Painting  
 • Pumpkin Masterpiece •

Bring a friend or 2 and have an enjoyable afternoon 
getting into the swing of Fall.  Apple Pie Painting will 
walk the group through painting a Pumpkin themed  
painting, stroke by stroke. Participants may bring in 

their favorite adult beverage to enjoy during the class.
Instructor: Apple Pie Painting.

 Ages 18 & Older. SUN: 2:30-4:30pm
10/22: $50 • $45MDR

FREE FAMILY FUN NIGHT
Our Family Fun Night has something for everyone at the 
Sylvester Powell, Jr. Community Center! In addition to the 
already great family activities the center has everyday, we’ll 
throw in a movie, open swimming, arts & crafts, Indoor 
Playground and more!  All ages welcome, but children 10 & 
under must be accompanied by an adult. (Some restrictions 
apply to playground equipment) Free!! (Popcorn and drinks 
sold by the Parks, Recreation  & Tree Commission for a mini-

mal charge to help fund our camp scholarships.)

FRI 5:00-8:00PM
• OCTOBER 6 -    
The Lego Batman Movie (PG)
• NOVEMBER 3  - 
Smurfs: The Lost Village (PG)
• JANUARY 5 -     
Despicable Me 3 (PG)

• FEBRUARY 2 -   
 Diary of a Wimpy Kid: 
The Long Haul (PG)
• MARCH 2 - 
The Emoji Movie (PG)

 PRAIRIE BAND CASINO
10/4, $22/person
We’re heading towards the state capital 
to try our luck at the Prairie Band Casino. 
Grab your lucky shoes and enjoy four 
hours of gaming! Fee includes  transpor-
tation, $10 Free Play Card and $10 Food 
Voucher. Registration Deadline: 
September 30 
(Transportation: Motor Coach)
• Depart SPJCC at 8:00am
• Return approx. 4:30pm
 

HAUNTED ATCHISON
10/13, $102/person
Experience the history and mystery that 
abound in the legendary town of Atchison, 
KS and discover what makes this charming 
town become infamous for its hauntings. 
Hop aboard (if you dare) while we explore 
some famous haunts, including the Cray 
Museum where ghost stories flourish. We 
will also enjoy an enticing lunch at Paoluc-
ci’s, followed by our pursuit of haunted 
spirits on the Atchison Cemetery Tour.
Registration Deadline: September 20 
(Transportation: Motor Coach)
• Depart SPJCC at 8:50am
• Return approx. 5:00pm

  QUALITY HILL PLAYHOUSE
12/14, $83/person
Bring in the holiday spirit with some shop-
ping and a show!  We’ll begin the day with 
some Holiday shopping at Webster House 
Antiques, followed by a scrumptious, 
three-course lunch at Webster House. 
We’ll end the afternoon with “Christmas in 
Song” showing at the Quality Hill Play-
house. Registration Deadline: November 
10 (Transportation: Motor Coach)
• Depart SPJCC at 9:45am
• Return approx. 3:45pm

50 & BEYOND DAY TRIPS:

SCHOOL'S OUT CAMPS
 

Prep your kiddo for the Thanksgiving holiday at SPJCC! We will spend the days 
leading up to the yummy feast with activities, arts & crafts, swimming at our in-

door pool and having a blast. Don't hesitate, register your child today! Ages 6 - 12. 
Deadline to enroll: Wed, November 15.

 MON-WED, NOVEMBER 20-22
7:30AM-5:30PM  |  $80 /$75MDR



5917 Beverly, Mission, KS 
913-403-9500
Hours: Mon. - Thur. 7am - 5:30pm

5710 Johnson Dr., Mission, KS
913-403-9503
Hours: Mon. - Thur. 7am - 5:30pm

www.caseysautorepair.com

• Repair or replace windshields
• Computer Diagnostics
• Electrical
• Tune-ups
• Work with extended warranty 

companies
• Reprogram ignition keys & remote fobs

ASE  • NAPA Car Care Center

Oil 
Change
(free lube)

Taking care of your car

Check 
Engine
Light

A/C
Service Tires

• Brakes
• Hub match brake rotors   

(eliminating brake pulsation)
• Repair or replace engines,    

transmissions & differentials
• Perform all factory maintenance
• Unlock your cars radio

5917 Beverly

5710 Johnson Dr.

Friday - 7am -4pm

Friday - 7am -4pm


